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800 Help Line BREALTSAY

Advertising Restrictions IN=psih

Alcohol Service TILa—)LERE DRt

Credit Restrictions EREL(ULIDYR) S

Employee Training HEEDHEFE-IE

Employee P. G. Prevention | ¥ 8 DI EH ¥ TIL1TEN I EE
Loss Limit/Limited Stakes | BI+58 LR TE ~FE1E LR
Marketing/Direct Mail R=TF40T / FALIRA—=IL
Posters/Signage RRE—/BIR

Public Awareness

TV -TITT R A (RHHE)

Self-exclusion™

TILTADRIIL—Tar (BERSH)

Treatment Funding

ARTEBHR)

*Self-exclusion

1) credit access (7L wh)

2) complimentaries (A7)

3) check cashing (M FE]E1L)

4) players club benegits (LAY —X 957 BEH)
5) direct mail marketing (%' ALk A—)L)
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Atlantic City Total Revenue (1978-2014)

m Gaming Revenue  m Other Revenue
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Total Revenue for Las Vegas Strip Casinos with Gaming Revenue Greater than $72M (1990-2015)

Exhibit 3: Total Revenue

for Las Vegas Strip Casinos with Gaming Revenue Greater than $72M (1990-2015)

® Gaming Revenue ™ Other Revenue
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Exhibit 6 : Total Revenue for Atlantic City Casinos,
Las Vegas Strip Casinos with GGR Greater than

$72M, and Macau Casinos (2014-2015)

m Gaming Revenue  m Other Revenue

Atlantic City Macau

© Christiansen Capital Advisors, LLC All rights reserved

Las Vegas
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Thank You Very Much!

Question?
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